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The world’s gone . . . 
Wireless 
A presentation at SABC African EduWeek by Quentin Daffarn (Pr Eng Elec), BSc Eng Elec (Wits) & 
SAIEE Fellow). Managing Director of UC-Wireless (Pty) Ltd – Africa & Middle East
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UC-Wireless launched their Cloud Wi-Fi Service at EduWeek 
2015, which offers a new era for Wi-Fi and more cost saving for 
Education

Impact of Compound Growth on Wi-Fi
New tablet sales are expected to keep booming•	
Tablets are the fastest adopted consumer electronic device ever •	
More tablets = more demand for Wi-Fi = more wireless bandwidth •	
The only way Tablets connect is WIRELESSLY•	

“Connectivity” Investments for Education
Data accelerated use and dependency will GROW!•	
The Cloud is here to STAY. •	
Buy Enterprise Wi-Fi, properly designed – Worth the investment•	
Buy dual-band technology & 5GHz capable client devices•	
Invest in fibre optic Internet Connectivity where possible•	
Manage bandwidth use – Edge Cache and Advanced Firewall / VPN Devices•	

Quentin emphasised the point that 

“connectivity” is not internet. The 

education sector has the highest rate of 

tablet sales worldwide – and more 

tablets mean more Wi-Fi. 

“The future of education lies in the 

cloud, and access to the Internet 

requires good Wi-Fi. With our ground-

breaking Cloud Wi-Fi Service we can 

control Wi-Fi access from anywhere in 

the world and connect your school with 

enterprise Wi-Fi. This means that a 

school with one access point can have 

proper Wi-Fi.”  
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Added distribution and increased readership through 
more partnerships

Since its launch in March this year, The Mighty Pen EDUCATION 
magazine was set up as a distinctive media offering within the 
educational community network. An initiative of SPHS (the Gauteng 
Education MEC’s Blueprint e-learning school) this print and digital 
magazine has a crossover readership of principals, teachers, SGB 
members, learners, parents and education company executives.

The content caters for a diverse interest including technology & e-learning, 
careers & training, learners & youth, educators & best practice, as well as a 
generic section called Education Matters – which contains an assortment of 
relevant topics.

Being the leading (and first) e-learning public school in SA, SPHS has developed 
partnerships with local and international providers of e-learning resources and 
platforms. They have also established Intellovate – the first digital lesson- 
creation academy in SA.

With the focus on building an education community that brings together all the 
stakeholders (reflected in our readership), The Mighty Pen EDUCATION 
magazine has a unique digital distribution model. These include direct emails, 
a VPN resource cloud, a school LMS, e-learning portals and school & SMS 
communicators.

In this way the magazine can reach its varied readership through different but 
appropriate platforms in a direct yet non-intrusive manner. The magazine is 
delivered straight to the reader, whether through an email, a sms link, a 
streaming ribbon on learner tablets or as part of the daily-accessed resources 
on the educational community cloud. 

Email distribution
3 000+ principals and 200+ FET college managers (including the 50 public •	
FET’s). 65% Gauteng-based & 70% secondary schools.
NEW!•	  600+ ISASA independent school principals, bursars or ICT Heads. 
This makes up the majority of medium to high fee paying private schools.
NEW!•	  1 800 Edupac schools through their association with SAOU and SAPA.

e-Learning portals
Through the SPHS e-learning portal the 5 + 2 MEC paperless schools in •	
Gauteng. Approximately 7 000 learners, 12 000 parents and 300 teachers 
have direct access to the interactive pdf magazine.
Parents and learners are also sms’d the magazine link through the various •	
school communicators and school management systems.

Community cloud and school LMS
NEW!•	  Over the next 6 to 8 weeks the magazine will be available to the  
375 MEC e-learning schools in Gauteng. To everybody!
SPHS has formed a ground-breaking partnership with Barclays Africa/ABSA •	
to host the biggest educational community resource cloud in South Africa.
The LMS (Learner Management System) is powered by Ekasi IT and will •	
ensure that every learner, teacher and parent receives the magazine directly 
on their tablets, laptops or PC. Not just a link – but the full magazine!
We are talking about over 300 000 learners, 500 000 parents and •	
15 000+ teachers. 

In this way The Mighty Pen EDUCATION magazine can provide a focal point for 
writing-based activities within the educational community, including essay 
competitions and the creation of a school writer’s club.

The magazine is also available as a media app on Snapplify (IOS and Android) 
where the 9 Snapbox schools are informed of the free app.
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t e c h n o l o g y  f e a t u r econnect iv i ty

Quentin looked at the question of Wireless Technology – Trends & 
Innovations: Why is the world Wi-Fi crazy?
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n a bold move for E-Learning in South Africa, Shuter 
& Shooter Publishers have taken a step to assist in 
bringing modern teaching and learning techniques 

to classrooms across South Africa – absolutely free of 
charge! 

Shuters takes a giant
step in E-Learning

2016 through our e-book store.”

All our free e-books are available to schools, libraries, 
teachers, learners and parents. 

hesitant to take the step into the future of E-Learning and 

Many South African teachers and learners trust our 
excellent Learner’s Books and Teacher’s Guides, as well 
as our other quality supplementary material to deliver 
content in a relevant, user-friendly way. We are now 
taking these outstanding products further with our 
Shuters e-learning initiative, at very competitive prices, 
much better value than the printed books. 

Shuter & Shooter’s proprietary Edu-reader application 
(available NOW for Apple and Android devices, and 
in September for Windows) allows users to read their 
e-books. This app brings extra resources such as a 

In an interview, Sibonelo Mkhasibe, the e-marketer from 
Shuters, said “We have noticed 
some reluctance in schools 
to purchase e-books without 
knowing how they will work in 
the classroom. Many schools 
have already spent their 
budgets on physical books 

spend more at the moment. This is why we at Shuters are 
giving away a FREE 1 year licence on any of our Grade 
1 to 12 Core CAPS titles downloaded before 31 January 

calculator, conversion tool, notes, bookmark feature, 
animations, videos and more to their existing CAPS 
approved material.

This essential tool for E-Learning is available at no cost, 
downloadable from the Google Play Store and Apple 
iStore. Once users have downloaded the app, it is a simple 
matter to redeem the free titles from the Shuters e-book 
store. 

The books and teacher/learner notes are stored on a 
cloud server, so even if the device is stolen, lost or broken, 
the books can still be accessed on another device for the 
entire 1-year licence period.

The basic principle of e-learning, is to use electronic 
devices such as tablets, smartphones or personal 
computers instead of printed textbooks. 

There is an Edu-Reader User Manual on the Shuters 
website which will assist with the downloading process.  
There is also a helpline available from 7am to 8pm, 7 days 
a week, which can be contacted on 080 7488 377 to assist 

CEO of Shuters, Primi Chetty 
said “Shuter & Shooter 
Publishers have always 
believed in the importance 
of education and in giving 
back to the community, and 
hope that this bold initiative 
will help to expose learners 
and teachers to the potential that this new medium holds 
for education in South Africa in the future.”

GO TO online.shuters.com FOR MORE INFORMATION 
AND TO DOWNLOAD THE FREE BOOKS

http://www.online.shuters.com
http://online.shuters.com
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t e c h n o l o g y  f e a t u r e

app deve lopment

Changing the education world 
one game at a time
By Marco Rosa, Managing Director, Formula D interactive

F
rom the moment we are born, games form an important part of lives. As 

infants we perform tasks of play to generate feedback from our care givers 

with games such as clapping hands, smiling, pulling faces, peekaboo, 

walking & talking. The challenges gradually become more complex as we grow 

older and receive feedback for the way in which we perform. 

And we continue doing so throughout our life. We are surrounded by games – 

whether we aware of it or not. Our increasing exposure to more “serious” games 

– those that have a purpose and intent other than pure entertainment – are 

helping to shape the way we learn and solve problems.

Game designer Jane McGonigal claims that in 2011, “we spent three billion 

hours a week playing online games”. She doesn’t think it’s wasted time. In fact, 

she thinks we need to play “at least 21 billion hours a week” because that’s 

what’s needed to solve the major problems of the world such as hunger, poverty, 

and climate change.

Are we to believe we can solve the world’s problems by playing games? 

McGonigal believes that games create “the ideal collaborative problem-solving 

environment”, and it is from this that we will learn how to overcome the world’s 

big problems. 

The philosopher Bernard Suits said, “playing a game is a voluntary attempt to 

overcome unnecessary obstacles”. That’s where gamification comes in. There is 

a generation that has now grown up playing digital games. In essence they have 

been “training for the unexpected”. 

Gamification uses game thinking, mechanics, and game design techniques in a 

non-gaming context to engage and educate audiences in problem solving. They 

learn to overcome the unexpected. Information technology research and advisory 

company Gartner describes gamification as a “powerful tool to engage 

employees, customers, and the public to change behaviours, develop skills, and 

drive innovation”. 

What local design specialist Formula D interactive seeks to achieve through 

gamification programmes is to allow situated, educational processes while 

offering great entertainment value. They do this through sophisticated design 

that merges high engagement levels with powerful content, and which shows 

how specific actions affect that content.

When this occurs, it usually triggers moments of profound reflection, which in 

turn leads to a deeper understanding of complex environments. Ideally, 

gamification allows the user to have an active role, thus making them take credit 

for success, while avoiding a sense of “failure” as they turn mistakes into 

precious learning elements.

An important characteristic of game design is that they provide immediate 

feedback. Most business leaders and education experts understand the 

importance and power of providing 

employees and learners with a lot of 

feedback. In gaming they’re called 

feedback loops. They are, literally, 

reinforcing positive relationships.

The accepted “cone of learning” is that 

if you tell someone something, they may 

remember it; if you show them 

something, they will have a better grasp 

of it; but if you involve them in it, they 

will fully understand. That’s what 

gamification achieves: by playing the 

game you simulate the real thing.

Gamification will continue to grow, 

especially as the means to mine big 

data improves. But in order for 

gamification programmes to be effective 

they have to be designed in a careful 

and considered way, keeping in mind 

the ultimate objective: to educate while 

entertaining. In other words, it has to 

be fun.

Games have the potential to help us all 

change the world and ourselves. And 

what better way of doing that than 

through play?  

Featuring

AFRICA 2015

6 - 7 October 2015  |  Sandton Convention Centre  |  Johannesburg  |  South Africa

REGISTER NOW TO CLAIM YOUR FREE PASS
www.terrapinn.com/digitaledafrica

1500+
attendees

50
exhibitors

500
educators

120
speakers

Title Sponsor Gold Sponsor Connectivity Sponsor

http://www.terrapinn.com
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T
he Day kicked off at the Foundation 

School with an opening statement by the 

TNPA, organising committee member, 

Sizwe Msila. “Today will evoke a sense of 

consciousness in all of us,” Msila said before 

handing the floor to TNPA’s Acting CEO Nico 

Walters. “As a corporate, part of our role is to 

give back to the community. It is truly a privilege 

for Transnet to be a part of something like this. 

We would like to thank the school for giving us 

this opportunity. Let us do our work today, in 

Madiba’s spirit,” Walters said. 

The Foundation School Principal, Vanessa 

Brodrick, also took to the podium to welcome 

the guests. “These kinds of initiatives and 

helping hands allow us to enhance our strategies 

and allow for our continual development in 

challenging our learners to make a success of their lives. We thank you for the 

growing interest in our school as a whole and your incredible friendship. In South 

Africa we embrace the spirit of UBUNTU and today we extend that courtesy to 

you,” Brodrick said. 

TNPA contributed R40 000 towards refurbishing our Foundation School Facilities. 

The parastatal brought a team of 50 and they were split into four different groups 

to carry out their various projects. The 

teams spent the day painting toilets, 

installing new taps and a ceiling at the 

Foundation Schools’ hall. 

Meanwhile Hollard and Virgin Active 

were hard at work cleaning up at the 

Combined School. Both teams were 

happy to get their hands dirty as they 

cleaned up the skip waste area as well 

as the compost and gardening area. 

Their commitment to the Madiba spirit 

was evident as they strived to meet the 

needs of the organisation in keeping the 

grounds beautiful and litter free.

All three companies did a stellar job with 

a wonderful attitude of wanting to give 

back and General Manager, Jackie 

Gallagher, had nothing but good things 

to say. “Thank you for giving of yourselves 

in such a wonderful way today. I really 

hope that you can find the time to come 

back and see the impact that that you 

have made in our children’s lives,” 

Gallagher said.  

Mandela Day at Sparrow Schools
Every July 18, the world comes together to celebrate the late icon, Nelson Mandela’s birthday by 
committing 67 Minutes to doing good deeds. Our Foundation School in Melville and our High Schools in 
Sophiatown welcomed the support of Hollard Insurance, Transnet National Ports Authority (TNPA) and 
Virgin Active Milpark for their 67 Minutes Mandela Day help. 

e d u c a t i o n  m a t t e r s

Mandela Day

Volunteers from Transnet tending to the garden

Transnet employees spend Mandela Day at Sparrow Schools

Is your school ready?

Email Riaan Van der Bergh at tech@fedsas.org.za for 
more information or  if you are a non member school

Skoolnaam Dag Datum Tyd
Gauteng

Pretoria
Zwartkop 
Hoërskool Dinsdag 04-Aug 15:00-19:00

Vaaldriehoek Transvalia Donderdag 06-Aug 15:00-19:00
Johannesburg LS Fairland Donderdag 27-Aug 15:00-19:00
Mpumalanga

Ermelo Ligbron Akademie Woensdag 12-Aug 15:00-19:00
Vrystaat

Bloemfontein
Hoërskool 
Sentraal Dinsdag 18-Aug 15:00-19:00

Limpopo

Polokwane

PEMPS 
(Pietersburg 
English Medium 
Primary School) Dinsdag 25-Aug 14:00- 18:00

Noord-Wes

Rustenburg
Protea Park 
laerskool Donderdag 03-Sep 15:00-19:00

Wes-Kaap

Bellvil le LS Parow-Noord Dinsdag 08-Sep 15:00-19:00

George
Hoërskool 
Outeniqua Donderdag 10-Sep 15:00-19:00

KZN
Newcastle Hu on Park Dinsdag 15-Sep 15:00-19:00
Noord Kaap
Kimberley HTS Kimberley Dinsdag 22-Sep 14:00- 18:00
Oos-Kaap

Port Elizabeth Linkside High Dinsdag 29-Sep 15:00-19:00

Oos-Londen
Hudson Park 
Primary Donderdag 01-Oct 15:00-19:00

http://www.fedsas.org.za
mailto: tech@fedsas.org.za
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T
his book containing the African stories written by children of South Africa 

will be distributed by MSA to schools in the tertiary institution’s community 

engagement programme. In 2014, the campus collected and donated 

thousands of books to the children in nearby communities as part of their 

Mandela Month activities.  This year, these children have written the book for 

MSA to share. The stories within the book will serve as an African alternative to 

the many children’s books written from a Western point of view.

“The need for intellectual development and stimulation while inspiring critical 

thinking remains a pressing issue, particularly within the South African context, 

where too many of our young people are not receiving the tools to enable the 

education they deserve. By providing reading materials, and nurturing a love of 

books and stories in our children, we take a step closer towards ensuring their 

academic success later on in life.”

“This project not only lends support to this process, but also allows South 

African children to embrace this aspect of the learning experience in a uniquely 

African way. By extending our influence beyond the learners at MSA, and 

empowering the education of youth in nearby communities, we can help ensure 

that an increasing number of young South Africans become successful, 

productive members of their communities,” says Craig Rowe Director; Engagement 

at Monash South Africa.

The young authors of the stories are part of the “This is Me” community service 

programme, which is managed by MSA second year student, Sahl Karim. The 

project sees MSA students lend support to schools in the surrounding area of 

Zandspruit, by teaching learners literacy skills while mentoring the students and 

encouraging a love of learning. The 

publication of their stories is but one 

of the many successful outcomes of 

this programme. 

“The value of storytelling and literacy in 

education simply cannot be overstated, 

but the key lies in providing culturally 

appropriate material so that young and 

creative minds can truly flourish. By 

encouraging children to write the stories 

they would most like to hear, we can 

ensure that learners engage with their 

education in a way that is meaningful to 

them. This book of uniquely South 

African stories, told from a child’s 

perspective, achieves this objective and 

more,” explains Ducere Foundation’s 

Regional Coordinator for Southern Africa, 

Terri Irvin.

                                                                        

It was Nelson Mandela who said, “Our 

children are our greatest treasure. They 

are our future.” There can surely be no 

better way to ensure an empowered 

future than by encouraging young South 

Africans to maximise their potential 

through education. Madiba also once 

wrote in a letter; “everyone can rise 

above their circumstances and achieve 

success if they are dedicated to and 

passionate about what they do.”  

Nurturing the love of reading 
and writing through Mandela Month initiative 
In honour of Africa’s timeless tradition of telling stories, and in celebration of Mandela Month, Monash  
South Africa (MSA) has collaborated with publisher of African children’s books, the Ducere Foundation to 
curate and print a collection of stories written by local primary school learners from Zandspruit community. 

e d u c a t i o n  m a t t e r s

l i t e racy

The Zandspruit Primary School learners with (above from left) MSA CEO, 
Esther Benjamin, MSA students, Lebo Sekhotla and Sahl Karim, and 

Craig Rowe, Director; Engagement at MSA

Zandspruit Primary School learners

http://www.boston.co.za
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Winners of the 
African EduWeek Awards

One on One Community Based Programmes, the SpellAfrica Initiative 
from Nigeria and technology company Edit Microsystems are just 
some of the winners announced at the inaugural African EduWeek 
Awards at a glamorous gala dinner at Gallagher Convention Centre in 
Johannesburg on Wednesday 1 July. The awards showcased the 
most innovative and life-changing projects, organisations, companies, 
teachers and education professionals who have been responsible for 
pioneering new frontiers, pushing boundaries, for inspiring others and 
for achieving growth in education in Africa. 

B
roadcast stalwart and CliffCentral.com founder Gareth Cliff hosted the 

awards dinner while renowned educator and technologist Graham Brown-

Martin and the humanoid robot Nao made a surprise appearance.

Complete list of the winners and what our judges said

Supplier of the Year 2015, Basic Education
Winner: One On One Community Based Programmes, South Africa

What our judges said:

“Excellent programme which has a clear focus on improving access to quality •	
education in STEM subjects and improving outcomes for disadvantaged 

learners”. 

“Love the inclusion of training with provision of the science kits. Excellent •	
testimonials”

After receiving the award, the chairman and executive director of the One on One 

Community Based Programmes, Doc Sethole, said: ”we are grateful for the 

opportunity to serve the community, change lives and hopefully the continent”.

Supplier of the Year 2015, Higher Education
Winner: TSiBA Education NPC, South Africa

What our judges said: 

“Love the model of volunteers and mentors. So needed in the higher •	
education and such a great initiative”.

Supplier of the Year 2015, Early Childhood Development 
Winner: Clamber Club, South Africa

What our judges said:

“Supports good development for children, through movement”.•	
“Clamber Club focuses on a critical developmental area in ECD”.•	

“What an amazing experience to be a 

part of the African EduWeek Awards”, 

said Liz Senior, founder and CEO of the 

Clamber Club on Wednesday evening. 

“Along with our fundraisers we feel 

privileged to work in the field of ECD 

promoting learning through movement 

and developing exciting products.”

Supplier of the Year 2015, 
Special Needs 
Winner: Sensory Solutions, South 

Africa 

What our judges said:

“Well-placed to serve the market in •	
the continent. Includes empowerment 

and development, which the market 

needs even more”.

Supplier of the Year 2015, ICT
Winner: Edit Microsystems, South 

Africa

What our judges said:

“Over the past two decades Edit has •	
rendered an excellent service to 

schools and education departments 

throughout South Africa”.

“A well supported nomination with •	
obvious customer satisfaction with 

their services”.

e d u c a t i o n  m a t t e r s

events

e d u c a t i o n  m a t t e r sevents

>> to page 15

(From left) Gareth Cliff, Zimasa 
Velaphi (marketing manager Collect a 
can) – winner of Environment Award, 
Mr South Africa 2014, Armand du 

Plessis, and Louise van Loggerenberg, 
director of Ambittech, gold sponsor  

at African EduWeek

Exhibitors at the 2015 SABC 
African EduWeek
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e d u c a t i o n  m a t t e r sevents

“Excellent product, excellent client references, good reputation in education •	
market for product and support”.

On winning the Supplier of the Year in the ICT category, Pieter Labuschagne,  

MD of Edit Microsystems, leading supplier of educational and  

corporate technology solutions in Southern Africa, said: “we are incredibly 

surprised but absolutely thrilled with this award. We consistently thrive  

to be innovative and creative. This award goes to show that we have been 

recognised for our continued efforts.”

Supplier of the Year 2015, Innovation Product Award
Winner: The Reach Trust, Department of Basic Education & UNICEF

What our judges said:

“Virtual school accessible to all mobile devices, not just smart phones. Has •	
the most potential and reach in the African context”.

The CEO of the Reach Trust, Andrew Rudge said this in response: “It is  

an honour to receive this award, recognising the hard work of the Trust,  

the Department of Basic Education and UNICEF to bring high quality  

education to all learners and teachers, regardless of their personal 

circumstances.”

Environment Award 2015 
Winner: Collect-a-Can, South Africa

What our judges said:

“Great initiative! Involving schools in this project serves an educational •	
purpose. Collect a can has grown substantially and involves large number of 

people (children and adults)”.

“An excellent easy to participate fund raiser AND environmental awareness •	
project which also encourages recycling”.

Community project of the Year
Winner: SpellAfrica Initiative, Nigeria 

What our judges said:

“Evidence supports all the criteria. Its community impact is beginning to •	
reach international levels”.

NGO of the Year 2015
Winner: Knysna Education Trust, South Africa 

What our judges said:

“Their focus on ECD, and development of teacher / care giver skills for the •	
first 1000 days is amazing and so needed within our society. That these 

centres and the people leading and working within are up skilled and assisted 

to become truly effective institutions is highly commendable”.

The winners of the Stars in Education 

and the Future Stars Awards, association 

with Argo, were also announced at the 

gala event.

Winner of the Future Stars 
Award
Mapule Mofokeng, Student, CTI 

Randburg Campus. 

Finalists

Montsheng Tryphosa Makhalemele, •	
Student, TUT

Karabo Maloka, Student, University •	
of Pretoria

Winner in the Stars in 
Education Award 
Lesiba Kwenaite, Teacher, Pirwana 

Secondary School, Limpopo

Finalists

Kritisha Rajcoomar, HOD, Woodview •	
Primary School, KwaZulu-Natal

Selloane Mphafudi, Laerskool •	
Westerlig, Gauteng

Proud to be associated with 
African EduWeek
Global education and publishing giant 

Pearson is the leading sponsor for the 

awards. “We are very proud to be 

associated with African Eduweek in 

order to honour our teachers”, says 

Riaan Jonck, CEO of Pearson 

Education. 

He adds: “Pearson has trained over  

80 000 teachers in South Africa to date, 

and continues this professional 

development ethos through the 

established Teacher and Lecturer 

Academies. These academies were 

established in 2014 to deal with the 

challenges faced by the educators. The 

focus is on equipping educators with 

practical knowledge and skills with the 

aim of helping learners to flourish.”  

>> from page 12

>> from page 13

Exhibitors at the 2015 SABC 
African EduWeek
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Early Childhood Development is 
enriched by human interaction – and technology
Harnessing interpersonal traits and the ability to develop relationships are at the very heart of early learning 
and development in children. As children grow and develop, they increasingly want to play; speak and 
take in what is happening around them, which ultimately influences their own behaviours and mannerisms. 
Through early interactions children learn to communicate and enjoy being in a social environment.

E
ducation expert Gavin Keller says: “Children’s understanding of the world 

around them is often given a meaning by their exposure to immediate 

relationships, communication interactions, how they play and how their 

needs are met through contact with others. Many interactions are spontaneous 

whilst others come about through careful planning and direction from the parents 

or minders to ensure that the child is developing well in all areas. It is a well-

known fact that children learn by being with others.”

During early development it is important that children are encouraged to learn 

through self-initiated and self-directed learning tools. At other times, the adult 

leads through planned and guided activities and increases or lessens the 

amount and type of support as children grow in confidence and competence.

Children learn more effectively by being involved in making choices and decisions, 

and by feeling in control. Through interactive games, learning can become part 

of every activity, which is enjoyable and rewarding for the child as they can 

challenge themselves to learn new skills or build on their existing skills. It is in 

this type of interactive environment that children also practice language and 

problem-solving skills.  Keller adds, “When an adult is listening attentively to the 

child while displaying positive body language and uses words, phrases or 

gestures to let the child know they are listening, the child is encouraged to 

express himself in a creative manner by using their imagination.”

Technology can make a difference
“The biggest development of children comes from interaction; therefore it is 

imperative to make sure that we are using the right tools to assist in the 

development of children’s skills. Interactive tools such as STIMULEARN from 

Nestlé NIDO 3+, help children explore, discover inquire, make decisions and take 

risks. Through this experience, children gather information which helps them 

build skills such as language, psychomotor, problem solving, attention, 

concentration and memory,” says Keller. 

It can easily be said that children use playing as a vehicle to learn through 

exploration, imagination and investigation. Many education theorists support the 

idea that playing is an essential part of 

children’s lives, it teaches them to 

learn, think and solve problems, imagine, 

create and communicate. 

Understanding that children learn 

interdependently and interactively with 

parents or teachers, the App also 

creatively combines parental interaction 

with cognitive stimulation through the 

various games that make up the App. 

The App also has a special learning 

feature for mothers to help monitor their 

child’s development, equipped with tips 

and advice from experts.

Keller concludes “Movement activities 

are especially well-suited to helping 

children develop social skills. 

The App serves as the ultimate visual 

learning tool specifically designed to 

meet the learning needs of children 

whilst understanding children need to 

be active with games such as:

Pearl Beach – designed to aid or •	
improves Psychomotor Skills. 

Island Market – designed to aid/•	
improve Language, Memory and 

Attention.

Story House – designed to aid/•	
improve Language and Attention 

skills.

Forgotten Castle – designed to aid/•	
improve Memory.

Mr Skylab – designed to aid/improve •	
Problem Solving skills.  

l e a r n e r s  &  t e a c h e r s
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FREEDOM STATIONERY AND MARLIN UNDERSTAND THAT WHEN IT COMES TO 
EDUCATION, THERE CAN BE NO COMPROMISE ON QUALITY.

THAT’S WHY MARLIN PRODUCTS ARE DESIGNED TO BE RELIABLE AND DEPENDABLE, ENSURING THAT 
LEARNERS GET THE BEST POSSIBLE ASSISTANCE WHEN IT COMES TO THEIR GROWTH AT SCHOOL.

http://www.freedomstationary.co.za
http://www.facebook.com/marlinstationery
http://www.twitter.com/MarlinRSA
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Students with disabilities  
at tertiary institutions
According to the findings of the Disability in Higher Education Project in South African Tertiary Institutions 
by the Foundation of Tertiary Institutions of the Northern Metropolis, limited attention has been placed on 
addressing issues of access, retention, progression and participation of students with disabilities within 
the South African tertiary environment. 

Mobility and the Millennial 
workforce – how the new generation fits 
into the job market 
Millennials, also known as Generation Y grew up during the technology wave and the subsequent digital 
revolution and their use of technology is at a far higher rate than any generation before them.

O
ver the past few years, the FNB Fund has focused its efforts on providing 

support to the education sector, from early childhood development to 

primary and tertiary education. Through the various programmes 

undertaken within these areas, it has focused on raising awareness of students 

with disabilities at tertiary institutions.

The FNB Fund currently funds students from two disability units – one at 

Stellenbosch University and the other at the University of the Free State. Pearl 

Mphuthi, FNB Fund Manager visited some of these disability units to learn about 

their successes and challenges.

“My visit to the universities was an eye-opening experience. It made me realise 

that even though students are faced with physical disabilities, there are social 

and psychological repercussions for them, their families and the communities 

they live in. The lessons learned concerned the complexities of the sector, the 

role of the disability units at the universities, the types of disabilities and their 

impact on the students’ studies, and the variety of support required, including 

types of assistive devices and associated costs,” said Mphuthi. 

While the FNB Fund gives financial support, the funding goes toward a mixture of 

tuition, accommodation, transport and assistive devices. 

Hetsie Veitch, Head of the Unit for Students with Disabilities at Free State 

University said that recipients of the fund allocation have been able to utilize the 

support toward their different individual needs. She added that three students 

used the funds to purchase specialised assistive devices that are not only 

beneficial for their studies but will also make their daily functioning in the 

workplace much easier.

Marcia Lyner-Cleophas, Head of the Disability Unit at Stellenbosch University 

stated that the four students who were funded this year were enormously grateful 

and relieved to be awarded the bursary as it freed them up to focus on being 

academically successful, amidst their visual, physical and health impairments. 

“It has become clear that students with 

disabilities require a holistic level of 

support – spanning psychological, 

technological and adaptations to the 

environment and academic sphere. It is 

also not enough to only speak to 

disabled students and their challenges 

but it is equally important to engage 

other university stakeholders, such as 

the heads of the disability units, as they 

are all part of the environment in which 

these students live and study,” 

concludes Mphuthi.  

c a r e e r s  &  t r a i n i n gyouth

T
he era of digital disruption is earmarked by the birth of social media, an 

explosion of hyper-visual content and the rise of the individual. These 

factors have not only impacted how this age group views a career path, but 

how its members search for and find jobs. 

“We’re finding that members of this generation don’t necessarily want to  

engage with recruiters over the phone, but want to access information  

about prospective jobs quickly and effortlessly from their mobile devices.  

They are frustrated when they can’t find what they’re looking for within a few 

clicks,” says Angelique Robbertse, Product and Marketing Manager for  

Job Mail.

To accommodate the wants of Millennials, online career portals have had to 

evolve their offering to include notifications of jobs that are available via email 

and SMS. Such alerts are a fast and easy way to notify job seekers, who’ve 

registered on the career site, of jobs available in their specified industry.

Mobile is a key channel to reach this peer group, but mobility also defines them 

in terms of their fluid career time frame. Sometimes referred to as ‘slashies’, 

members of this age bracket aren’t defined by a single career and they often 

move onto a completely different job after only a couple of years. 

“We refer to them as techno hippies as they’re so flexible and consume 

information on the go. Mobile alerts on potential career opportunities suit them 

perfectly as they want to try it all and are frequently on the lookout for new 

possibilities,” she says.  

Another trait of Millennials is that they have complete access to education and 

knowledge thanks to the internet. This wealth of information at their disposal 

means that this demographic is on a continuous learning path where they learn, 

unlearn and relearn. 

“Their appetite for knowledge means that that they’re keen to improve 

themselves and better their job seeking, application and interviewing skills. This 

is one of the reasons why we’ve developed comprehensive e-books to aid a 

younger generation of job seekers with the process of applying for a job,” 

says Robbertse.

Living and seeking a career in a connected world doesn’t necessarily mean that 

job seekers (or those currently employed) are aware of the pitfalls of broadcasting 

their opinions on social media platforms or that they know how to use these 

platforms to their advantage.

Members of Generation Y make their 

opinions count in cyberspace and they 

have a strong value system and are 

willing to fight for their beliefs, even in a 

work environment. 

Tips on how to manage and 
retain a Millennial employee

Expect creative CVs, but know that •	
they’re driven by knowledge, so 

encourage them to go on courses 

and allow them the opportunity to 

continue to learn new skills.

Offer them work life flexibility instead •	
of a work life balance, they’re after 

fluidity, therefore articulate how their 

work environment will enable them 

to perform different tasks within 

flexible hours and not necessarily 

from the comfort of the office.

They’re after meaning, not money, •	
so make sure that the organisation 

has a formal CSI programme that 

allows employees to donate their 

services during company time.

Realise that their timeframe is fluid •	
and that they may only stay for two 

years. They want a lifestyle, not a job 

and when the job starts encroaching 

on their individual boundaries they 

may leave the company.

They make good mentors as they’re •	
able to receive and dispense advice. 

They’re eager to share their opinions 

and engage with their colleagues, 

therefore make a mentorship 

programme part of the company’s DNA. 

Millennials enjoy a wealth of riches •	
in the freedom and time technology 

affords them and employers need to 

realise that they require their jobs to 

offer them the same flexibility.  

c a r e e r s  &  t r a i n i n g

disabi l i ty

This is notwithstanding the fact that students with disabilities have been identified in various governmental policy documents 

as being historically disadvantaged and deserving of special attention. More and more tertiary institutions, however, are now 

seemingly focussing on the mainstreaming and inclusion of students with disabilities. 

Some Higher Education Institutions (HEI) in South Africa have established so-called Disability Units (DU) to offer specialised 

services to their students with disabilities in order to facilitate access and integration of these students at their institutions.

The study confirmed that the factors that impact on disability inclusion go beyond things under the direct control of HEIs. The 

schooling system and its ability to produce learners with disabilities that can enter the tertiary sector, for example, need to be 

interrogated. Parenting and support systems available to students have an impact.
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Do your homework before  
contracting training suppliers  
By Jackie Carroll

The recent story on the Mail & Guardian website (Limpopo youth lose 
out after R28 million skills project grinds to halt) once again 
highlighted the dire state of further education and training in South 
Africa. This is only one of many training contracts that have failed 
dismally due to the fact that training companies are awarded contracts 
without having the ability to deliver on the requirements. Although it is 
an excellent concept that would have resulted in job creation, 
ultimately it is a waste of taxpayers’ money. The problem now faced 
by the managers of this project is trying to restart it: Are the learners 
still available to attend? Can they afford to attend further classes? 
The learners were demotivated as a result of the failures – how do 
you get them to come back?

A
fter working in the adult education and training industry for nearly 20 years 

now, I have noticed a trend: Training institutions apply for tenders that 

they have little or no skills nor materials to deliver on the requirements. 

The attitude seems to be “we will develop it when we get it”. Many companies 

being awarded these tenders are only getting the work based on “connections” 

rather than capability.   

Training institutions need to carefully evaluate their ability to deliver the training 

before applying for a tender. We must never forget, it is not about the money that 

can be made, it is about the lives that can be changed through the training. The 

question is, are we going to make a positive change or not? 

The institution issuing the tender needs to take responsibility. You cannot award 

a tender unless due diligence has been completed for each candidate. In the 

case of the Limpopo tender, the SETA clearly failed in their duty. 

In my experience, there are a few training providers in the industry who give us 

all a bad name. They work the system, knowing that too often, no due diligence 

is done. They are able to capitalise on these ‘opportunities’. They promise the 

world, at an impossibly low price, take the first payment tranche and ‘disappear’. 

In our line of business, there are unfortunately just too many of these 

unprofessional Adult Education companies to start quoting names. Yet, time and 

time again, contracts are awarded to these charlatans.  

In order to award contracts to the right service providers who can deliver what is 

required, institutions need to put the following qualifying criteria in place as part 

of the tender process:   

Insist on proof of accreditation – it must be current and with the relevant •	
ETQA body.

Insist on proof of previous work that has been completed.•	
Call the references provided and confirm that the work was conducted, and •	
to a satisfactory level

Request samples of the training material. It is important to know that this •	
already exists and is not a “work in progress”.

Ask for the CVs of the personnel •	
who would work on the project. 

Make sure that these people actually 

work for the institution and that they 

have the relevant qualifications to 

conduct the training.  

Until we are able to improve the training 

being offered to learners and take 

control of the rampant corruption within 

the tender process, we will have to 

continue to import the skills that we 

need – at a premium price. This price 

comes at a high cost to our economy; 

our personal development and the right 

to a decent life for all our people.  

It is only through education that the 

country will see a significant amount of 

social change and a decrease of poverty. 

A literate workforce is an empowered 

and more valuable society with fires in 

their hearts and food on their tables.  

c a r e e r s  &  t r a i n i n g

prov iders

Jackie Carroll, 
CEO of Media Works

mailto: marketing@themightypen.co.za
http://www.themightypen.co.za


mailto:education@uc-wireless.com
http://www.uc-wireless.com

